
 

JOSEPH JOSEPH—BRILLIANTLY USEFUL DE-

SIGN AWARD 

SPONSORED BY: JOSEPH JOSEPH 

 

BACKGROUND 

Twin brothers, Antony and Richard Joseph, grew up in a family with a long history of design and man-

ufacturing. The family business specialised in the production of glass components and the brothers 

spent part of their summers working in the factory as well as creating products in a workshop at home. 

Having both trained in product design, the twins embarked on their early careers – Antony as a free-

lance designer and Richard as a design engineer at Dyson. As a side-line to their jobs, and with the 

support of their father, they utilized the capabilities of the factory in Birmingham to develop their own 

range of functional glass chopping boards. 

But what started as a fun project, soon became the seed of a new business idea and, in 2003, the Jo-

seph Joseph brand was born. 

 

Whilst glass chopping boards were just the start, the brothers were also designing other innovative 

kitchenware products and this gradually developed into a broader range of housewares, including 

cookware, cleaning tools and waste management. 

A core, problem-solving approach quickly became a key foundation of the brand and this was com-

bined with a distinctive design aesthetic to create some of their most iconic kitchenware. 

From humble beginnings, the business has now grown to become an award-winning international 

housewares brand, sold in over 100 countries across the globe and with offices in London, New York, 

Paris, Dusseldorf, Tokyo, Hong Kong and Shanghai. 

The whole Joseph Joseph team share the brothers’ enthusiasm for innovation and are passionate 

about bringing problem-solving products to as many households as possible. 

 

THE BRIEF 

The Joseph Joseph Award will be presented to the individual who best demonstrates the ability to de-

sign a product with the Joseph Joseph principles of innovation and functionality at its core.  

 



PRIZE 

The prize comprises a 6-week paid internship at Joseph Joseph’s Head Office based in Southwark, 

London, where the winner will get a unique opportunity to gain valuable experience with one of the 

UK’s most innovative design brands. The winner will also receive £500 to spend on Joseph Joseph 

products. 

 

CRITERIA 

The winning design should: 

• Solve a functional problem that resonates with consumers (and is commercially relevant). 

• Be easy to understand and use. 

• Stand out aesthetically but have no unnecessary styling or decoration. 

• Engage with and delight the consumer. 

 

SUBMISSION 

Entries to be submitted in portfolio format, 5mb maximum. 

All awards submissions must be emailed to NDAWARDS@UPPERSTREETEVENTS.CO.UK 

Please make sure you carefully read our Terms and Conditions before submitting your work and only 

send one email per application.  

If your file size is too large to send via email you may use the file transferring site wetransfer.com 

 

You must include the below information within the email in this format (whether sending via email or 

wetransfer.com) for your submission to be valid: 

NAME 

UNIVERSITY 

COURSE 

UNIQUE ID NUMBER (these have been sent to your course leader and are the way we will validate your 

entry) 

AWARD ENTERED 

TITLE OF PROJECT 

**Please note NDAWARDS@UPPERSTREETEVENTS.CO.UK is an unmonitored inbox and we will 

not be responding to queries sent to this address.  

 

 

 



Rules for Entering 

Presented by Upper Street Events, Organisers of New Designers 

 

Rules and Terms of Entry into the Virtual Competition 2020 

In addition to the specific requirements of each competition category, the following rules and regula-

tions are common to all: 

1. The submission deadline is 23.59 on Friday 14th August 2020. Entries received after the closing date 

will not be considered.  

2. One submission per designer may be entered into each category 

3. Designers can enter multiple award categories.  

4. The submission for each category must be individual to that brief. The same project can not be en-

tered into multiple categories. 

5. All entrants must be aware that through their participation, both the organisers(Upper Street Events 

Ltd) and the award sponsor will have the right to utilise photographs of the work within their own pro-

motional publications and digital platforms, approved publications or within magazines and newspa-

pers. Occasionally, work may be also seen on television. Where possible, the artist will receive full 

credit. Entrants shall retain the copyright in the work but shall grant to New Designers, and all of the 

websites, social media sites and other businesses run by Upper Street Events Ltd, a free and unlimited 

license to use, edit and reproduce your picture in our products and marketing.  

12. The work submitted must have been generated by the person entering the project. 

13. All entries must be made via the official process outlined on newdesigners.com, alternative forms 

of entry will not be accepted. 

14. The judges’ decision is final. 

15. The promotion is subject to the laws of England.  

16. The promotion is open to final year students of qualifying educational institutions participating in 

the New Designers Awards only. A unique code ID (provided to students by their educational institu-

tion) must be provided by each entrant or the entrant’s submission will not be considered.  

17. Upper Street Events Ltd will process the personal data of entrants in accordance with the Immedi-

ate Media Privacy Policy, which can be access via www.immediate.co.uk/privacy.  

http://www.immediate.co.uk/privacy

