
KENWOOD APPLIANCES AWARD 

SPONSORED BY: KENWOOD 

 

BACKGROUND 

Founded in 1947 By Kenneth Wood, Kenwood has a long heritage of Design and Innovation in the crea-

tion of Food Preparation Products.  

Kenwood is a global brand best known for our food preparation products, in particular home baking 

and mixing. Since 2001 Kenwood has been part of the De’Longhi Group. 

Kenwood has always been known for food preparation products, in particular home baking and mix-

ing.  In recent years home baking and mixing has been made fashionable by Celebrity Chefs and Great 

British Bake-off style television shows. 

Alongside typically comfort focused baking, today’s consumers want to lead a more balanced healthy 

life style. People are now more than ever interested in their Health and Wellbeing. This can mean differ-

ent things for different types of people. For some this means a healthy balanced diet, for others physi-

cal fitness and tracking their fitness via “Fit Bit” type connected devices and quantify self-support apps. 

The demands of consumers are also changing, kitchens are getting smaller so worktop space is a pre-

mium, dietary needs are changing, people want to lead a healthier lifestyle and eat more fresh fruit, veg-

etables or alternative ingredients. 

In the current COVID-19 world of Lockdowns and self isolating, Consumers have taken to creating in 

their kitchens, spending time with their immediate families or digitally with extended relatives and 

friends. Using food as a way of helping each other through these difficult times.  This trend will no 

doubt continue when the crisis resides. 

In this diverse landscape how can Kenwood stay relevant to new trends and types of consumers? 

 

THE BRIEF 

Build upon Kenwood’s equity in the Food Processor & Mixer Categories. Design a Product for the 

changing demands of the Consumer in the modern kitchen. The product can take whatever form is nec-

essary to improve the lives of the consumer, be it a traditional domestic appliance, an integrated sys-

tem, or well thought out service. 

 

As the consumer is Key, the product must address at least one, but preferably some of the trends men-

tioned in the Brief Background such as Comfort, Health and Wellbeing, Compact Living, and Bringing 

People Together. 

 



We are looking for true innovation, something that could disrupt the market and offer a real tangible 

benefit to the user. 

 

PRIZE 

The winner will receive a £1,000 cash prize to help them in their development as a designer.   

 

CRITERIA 

1. Problem   How well is the design problem identified and articulated? 

2. Creativity   Quality of the design thinking in solving the problem? 

3. Solution   Success of the final design solution? 

4. Presentation  Quality of final presentation (verbal and visual)? 

5. Feasibility   Commercial readiness and potential? 

 

SUBMISSION 

Including but not limited to - PDF Document, Video, Animation – Anything that best compliments the 

design solution and presents well to the audience. 

All awards submissions must be emailed to NDAWARDS@UPPERSTREETEVENTS.CO.UK 

Please make sure you carefully read our Terms and Conditions before submitting your work and only 

send one email per application.  

If your file size is too large to send via email you may use the file transferring site wetransfer.com 

 

You must include the below information within the email in this format (whether sending via email or 

wetransfer.com) for your submission to be valid: 

NAME 

UNIVERSITY 

COURSE 

UNIQUE ID NUMBER (these have been sent to your course leader and are the way we will validate your 

entry) 

AWARD ENTERED 

TITLE OF PROJECT 

**Please note NDAWARDS@UPPERSTREETEVENTS.CO.UK is an unmonitored inbox and we will 

not be responding to queries sent to this address.  

 

 

 



Rules for Entering 

Presented by Upper Street Events, Organisers of New Designers 

 

Rules and Terms of Entry into the Virtual Competition 2020 

In addition to the specific requirements of each competition category, the following rules and regula-

tions are common to all: 

1. The submission deadline is 23.59 on Friday 14th August 2020. Entries received after the closing date 

will not be considered.  

2. One submission per designer may be entered into each category 

3. Designers can enter multiple award categories.  

4. The submission for each category must be individual to that brief. The same project can not be en-

tered into multiple categories. 

5. All entrants must be aware that through their participation, both the organisers(Upper Street Events 

Ltd) and the award sponsor will have the right to utilise photographs of the work within their own pro-

motional publications and digital platforms, approved publications or within magazines and newspa-

pers. Occasionally, work may be also seen on television. Where possible, the artist will receive full 

credit. Entrants shall retain the copyright in the work but shall grant to New Designers, and all of the 

websites, social media sites and other businesses run by Upper Street Events Ltd, a free and unlimited 

license to use, edit and reproduce your picture in our products and marketing.  

12. The work submitted must have been generated by the person entering the project. 

13. All entries must be made via the official process outlined on newdesigners.com, alternative forms 

of entry will not be accepted. 

14. The judges’ decision is final. 

15. The promotion is subject to the laws of England.  

16. The promotion is open to final year students of qualifying educational institutions participating in 

the New Designers Awards only. A unique code ID (provided to students by their educational institu-

tion) must be provided by each entrant or the entrant’s submission will not be considered.  

17. Upper Street Events Ltd will process the personal data of entrants in accordance with the Immedi-

ate Media Privacy Policy, which can be access via www.immediate.co.uk/privacy.  

http://www.immediate.co.uk/privacy

