
 

PENTAGRAM YOUNG DESIGNERS AWARD 

SPONSORED BY: PENTAGRAM 

 

BACKGROUND 

The last 5 years have been incredibly challenging: we have witnessed political turmoil across the globe 

with nationalism growing in many countries and issues such as Brexit splitting families and friends in 

this country. These geopolitical events have caused individuals to question what sort of society we 

want to be part of.  

 

We have also seen issues such as the environment getting greater representation through Extinction 

Rebellion and issues such as racism (through Black Lives Matter) and sexism (through the MeToo 

movement) all finding greater and more powerful voices. Homophobia, Islamophobia and Anti-

Semitism still exist. Individuals young and old have held mirrors up to society, causing us to reflect on 

the sort of world we have created, and whether our own actions have been enough.  

 

Finally, healthcare failings still exist around the world—may parts of the globe still do not have access 

to clean water and food. Diseases such as Ebola and Covid-19 have affected the whole world—

indiscriminately killing thousands of people. Healthcare and preciously labelled ‘low-skilled workers’ 

have now become the frontline defence to these global battles.  

 

THE BRIEF 

With this backdrop we want you to take a personal position and to make a statement on an issue that 

you believe passionately about or affects you personally. 

 

You should choose to design something for an organisation which you believe in, research their posi-

tion and be mindful of their brand. The focus of the work should be to create an image or campaign that 

generates awareness for an issue and how the world and people need to change. 

 

When researching, be mindful that there are many different sources of information out there and try to 

use facts and figures from trusted sources. You might like to check these using the charity Full Fact: 

https://fullfact.org/. Also, be aware that we would like to promote our favourite pieces on social media, 

so please adhere to the various platforms’ guidelines concerning the use of sensitive media.  

https://fullfact.org


 

Think about the best way to reach your target audience. The final output can be in any medium you 

wish—a poster, a magazine, a piece of clothing, a digital statement or an installation. 

 

PRIZE 

The prize given includes a £1000 to support the development of your design career, alongside an op-

portunity to gain industry experience with a 3-month paid internship in one of our London studio. In 

addition, we will give a selection of books and marketing material from our archive.  

 

CRITERIA 

• An arresting and impactful idea. 

• Craftsmanship in the execution of the idea. 

• Originality. 

• Effectively communicates the message to your target audience. 

 

SUBMISSION 

• Maximum 5 images 

• A written supporting document with your rationale (maximum 500 words). 

The judges will want to see something which is thoughtful and passionate, as well as powerful and ar-

resting. You should support any piece of work with a written statement of up to 500  words explaining 

the  rationale behind your work. All research and process can be shared, but the final piece of work will 

be what the award is judged on. 

All awards submissions must be emailed to NDAWARDS@UPPERSTREETEVENTS.CO.UK 

Please make sure you carefully read our Terms and Conditions before submitting your work and only 

send one email per application.  

If your file size is too large to send via email you may use the file transferring site wetransfer.com 

You must include the below information within the email in this format (whether sending via email or 

wetransfer.com) for your submission to be valid: 

NAME 

UNIVERSITY 

COURSE 

UNIQUE ID NUMBER (these have been sent to your course leader and are the way we will validate your 

entry) 

AWARD ENTERED 

TITLE OF PROJECT 

**Please note NDAWARDS@UPPERSTREETEVENTS.CO.UK is an unmonitored inbox and we will 

not be responding to queries sent to this address.  

 



Rules for Entering 

Presented by Upper Street Events, Organisers of New Designers 

 

Rules and Terms of Entry into the Virtual Competition 2020 

In addition to the specific requirements of each competition category, the following rules and regula-

tions are common to all: 

1. The submission deadline is 23.59 on Friday 14th August 2020. Entries received after the closing date 

will not be considered.  

2. One submission per designer may be entered into each category 

3. Designers can enter multiple award categories.  

4. The submission for each category must be individual to that brief. The same project can not be en-

tered into multiple categories. 

5. All entrants must be aware that through their participation, both the organisers(Upper Street Events 

Ltd) and the award sponsor will have the right to utilise photographs of the work within their own pro-

motional publications and digital platforms, approved publications or within magazines and newspa-

pers. Occasionally, work may be also seen on television. Where possible, the artist will receive full 

credit. Entrants shall retain the copyright in the work but shall grant to New Designers, and all of the 

websites, social media sites and other businesses run by Upper Street Events Ltd, a free and unlimited 

license to use, edit and reproduce your picture in our products and marketing.  

12. The work submitted must have been generated by the person entering the project. 

13. All entries must be made via the official process outlined on newdesigners.com, alternative forms 

of entry will not be accepted. 

14. The judges’ decision is final. 

15. The promotion is subject to the laws of England.  

16. The promotion is open to final year students of qualifying educational institutions participating in 

the New Designers Awards only. A unique code ID (provided to students by their educational institu-

tion) must be provided by each entrant or the entrant’s submission will not be considered.  

17. Upper Street Events Ltd will process the personal data of entrants in accordance with the Immedi-

ate Media Privacy Policy, which can be access via www.immediate.co.uk/privacy.  

http://www.immediate.co.uk/privacy

