
 

THE BELMOND AWARD 
SPONSORED BY: BELMOND 

 

BACKGROUND 

The Belmond brand is defined by its ability to bring much-loved travel experiences from our past into 

the modern day, evoking a sense of contemporary nostalgia. At the same time, Belmond’s personality 

is found in the quirky and playful elements that inform its creative approach to travel and adventure, as 

much as to joyful new-world design. The Brand has a collection of iconic and historic properties that 

are famed for the design details, works of art and master-craftsmanship contained within.  

 

THE BRIEF 

The brief we would like you to embark on is based on board one of our barges that cruise the pictur-

esque rivers of France. Our guests are welcomed aboard a secluded environment that meanders 

through the ephemeral French scenery on a journey from X to Y. The craft occasionally stop to allow 

guests to explore and enjoy hubs of interest before casting off once more, with their private crew, to re-

lax and watch the world pass by. Slow travel is a true luxury where you have time to reflect, unwind and 

connect with those around you. 

Whilst so many restrictions and limitations have been put on all our lives recently, it has given us clarity 

on things we truly value. We would like you to propose a design for our barge that celebrates or high-

lights an aspect of our lives that you consider has true value. This can be as literal as objects of desire 

that bring us closer together or connect us in some way. Or it could be more abstract with something 

that evokes emotions that are important to all. Its sustainability and friendliness to the environment will 

be important as will its originality and innovative thought. 

Supporting Documents: 

Images of two of our barges – Napoleon and Hirondelle 

Conde Nast Traveler’s article on ‘Afloat in France’, found online. 

 

PRIZE 

The winner of the 3rd year of ‘The Belmond Award’  will be commissioned to design a product for one 

of Belmond’s highly distinctive and much-loved properties. Belmond will facilitate and fund the win-

ner’s collaboration with a manufacturer to produce their leading design, with the opportunity for the 

end-product to be featured within the Belmond portfolio.  

https://images.belmond.com/assetbank-belmond/images/assetbox/7ec9a080-2d1a-41c0-a469-c222178ce1ca/assetbox.html


The prize given includes a £1,000 bursary for the winner towards expenses incurred during the project 

and, throughout, the prize-winner will have the opportunity to learn from Belmond’s in-house bench of 

design experts as well as our wider network of leading creative professionals, craftsmen and women. In 

short, the winner will become an integrated part of Belmond’s art and design-led family. 

 

CRITERIA 

Our award winner will be a graduate from 2020 whose application demonstrates an intrinsic knowledge 

of how design and craftsmanship are married together.   

The winner of the Belmond Award will therefore share in our appreciation for traditional craftsman-

ship, authentic materials and/or techniques both ancient and contemporary. They may also embrace 

creativity and design for their ability to shape and enhance real-life experiences, instil a sense of well-

being or positively affect a mood, or reflect and represent local culture.  

Our judging panel will be looking for a distinctive and versatile candidate that shows potential to work 

with materials or create designs that would be applicable to Belmond’s timeless but ever-evolving port-

folio. 

 

SUBMISSION 

Your application for this award should consist of: 

• 5 high res images and/or 1minute movies  

•  A maximum of 1000 words (sent in a PDF format)   

 

All awards submissions must be emailed to NDAWARDS@UPPERSTREETEVENTS.CO.UK 

Please make sure you carefully read our Terms and Conditions before submitting your work and only 

send one email per application.  

If your file size is too large to send via email you may use the file transferring site wetransfer.com 

 

You must include the below information within the email in this format (whether sending via email or 

wetransfer.com) for your submission to be valid: 

NAME 

UNIVERSITY 

COURSE 

UNIQUE ID NUMBER (these have been sent to your course leader and are the way we will validate your 

entry) 

AWARD ENTERED 

TITLE OF PROJECT 

**Please note NDAWARDS@UPPERSTREETEVENTS.CO.UK is an unmonitored inbox and we will 

not be responding to queries sent to this address. 

 

 



Rules for Entering 

Presented by Upper Street Events, Organisers of New Designers 

 

Rules and Terms of Entry into the Virtual Competition 2020 

In addition to the specific requirements of each competition category, the following rules and regula-

tions are common to all: 

1. The submission deadline is 23.59 on Friday 14th August 2020. Entries received after the closing date 

will not be considered.  

2. One submission per designer may be entered into each category 

3. Designers can enter multiple award categories.  

4. The submission for each category must be individual to that brief. The same project can not be en-

tered into multiple categories. 

5. All entrants must be aware that through their participation, both the organisers(Upper Street Events 

Ltd) and the award sponsor will have the right to utilise photographs of the work within their own pro-

motional publications and digital platforms, approved publications or within magazines and newspa-

pers. Occasionally, work may be also seen on television. Where possible, the artist will receive full 

credit. Entrants shall retain the copyright in the work but shall grant to New Designers, and all of the 

websites, social media sites and other businesses run by Upper Street Events Ltd, a free and unlimited 

license to use, edit and reproduce your picture in our products and marketing.  

12. The work submitted must have been generated by the person entering the project. 

13. All entries must be made via the official process outlined on newdesigners.com, alternative forms 

of entry will not be accepted. 

14. The judges’ decision is final. 

15. The promotion is subject to the laws of England.  

16. The promotion is open to final year students of qualifying educational institutions participating in 

the New Designers Awards only. A unique code ID (provided to students by their educational institu-

tion) must be provided by each entrant or the entrant’s submission will not be considered.  

17. Upper Street Events Ltd will process the personal data of entrants in accordance with the Immedi-

ate Media Privacy Policy, which can be access via www.immediate.co.uk/privacy.  

http://www.immediate.co.uk/privacy

