
 

COREGEO® FRESH PRODUCE AWARD  

SPONSORED BY: COREGEO®  

 

THE BRIEF 

NEW Brand for Melon Category 

Brand Role: What is the meaningful role this brand plays in the lives of its customers? 

Very rarely do you find a Melon which is delicious to eat right away or even if you leave it to ripen for a 

few days. This brand or “stamp of approval” is going to be used on a range of melons which guarantee 

a delicious eating experience for the consumer, every time! 

Brand Personality: How does this brand behave? 

This brand will be fun, however also needs to be taken seriously with the message that it is delivering, 

which is one of guaranteed quality. 

 

Problem: What is the issue or opportunity the client has presented us with? Include business and mar-

keting objectives. 

The Objectives are as follows: 

1. To develop a “mother brand” which represents all products sold within the portfolio as, known 

and recognised by their stamp of guaranteed premium quality. 

2. To grow and develop this brand into one which will be used to communicate quality within the 

Melon category. 

 

People: Who are we talking to? 

Consumers of all ages and genders. 

Proposition: What ONE THING are we saying or doing? 

Premium Quality Stamp of Approval 

Touchpoints: What are the key touchpoints in our customer journey? 

Branding on shelf on product – label/packaging. 

Mandatories: Legals, T&Cs, guidelines, competitor creative, media plans, historic versions, etc. 

None 



 

Inspiration:  Any interesting thought starters, similar campaigns doing similar jobs, or for similar au-
diences. 
 
Amazon         Marriott  

 

 
 
 
 

 

 

 

 

Virgin  

 

 

 

 

 

 

 

 

PRIZE 

The prize includes £1,000 to support the development of your graphic design career, alongside the op-

portunity to be on the Coregeo® agency and graphic design roster for 2021, giving you further design 

opportunities for the existing Coregeo® brands, such as Pink Lady® apples and Tenderstem® brocco-

li, or new brands in the development pipeline. 

 

CRITERIA 

The award will be given to a design that recognises the overarching brand requirements of the brief, 

shows an understanding of today’s consumer, whilst demonstrating creativity and an understanding of 

the fresh produce retail experience. 

 

SUBMISSION 

1. Brand Category Name (can be registered) 

2. Brand Logo 

3. Brand Packaging / Label design  

4. High res images – either JPEG or PDF format. 

JPEG / PDF Files 



Submitted work will be subject to commercial use by Coregeo®. 

Winner will be added to the roster of agency suppliers for Coregeo® for 2021. Freelance work runs on 

an hourly rate of no more than £50 per hour or day rate (8 hours) of no more than £500. This will be ne-

gotiated in advance. If added to our roster of freelance designers work you should expect includes edit-

ing videos for social media, creating animations for social media, resizing and retouching images, cre-

ating campaign lock ups etc.  

We would like to highlight that being added to our roster of approved suppliers/accredited freelancers 

does not guarantee work being commissioned. 

 

All awards submissions must be emailed to NDAWARDS@UPPERSTREETEVENTS.CO.UK 

Please make sure you carefully read our Terms and Conditions before submitting your work and only 

send one email per application.  

If your file size is too large to send via email you may use the file transferring site wetransfer.com 

 

You must include the below information within the email in this format (whether sending via email or 

wetransfer.com) for your submission to be valid: 

NAME 

UNIVERSITY 

COURSE 

UNIQUE ID NUMBER (these have been sent to your course leader and are the way we will validate your 

entry) 

AWARD ENTERED 

TITLE OF PROJECT 

**Please note NDAWARDS@UPPERSTREETEVENTS.CO.UK is an unmonitored inbox and we will 

not be responding to queries sent to this address. 

 

 

 



Rules for Entering 

Presented by Upper Street Events, Organisers of New Designers 

 

Rules and Terms of Entry into the Virtual Competition 2020 

In addition to the specific requirements of each competition category, the following rules and regula-

tions are common to all: 

1. The submission deadline is 23.59 on Friday 14th August 2020. Entries received after the closing date 

will not be considered.  

2. One submission per designer may be entered into each category 

3. Designers can enter multiple award categories.  

4. The submission for each category must be individual to that brief. The same project can not be en-

tered into multiple categories. 

5. All entrants must be aware that through their participation, both the organisers(Upper Street Events 

Ltd) and the award sponsor will have the right to utilise photographs of the work within their own pro-

motional publications and digital platforms, approved publications or within magazines and newspa-

pers. Occasionally, work may be also seen on television. Where possible, the artist will receive full 

credit. Entrants shall retain the copyright in the work but shall grant to New Designers, and all of the 

websites, social media sites and other businesses run by Upper Street Events Ltd, a free and unlimited 

license to use, edit and reproduce your picture in our products and marketing.  

12. The work submitted must have been generated by the person entering the project. 

13. All entries must be made via the official process outlined on newdesigners.com, alternative forms of 

entry will not be accepted. 

14. The judges’ decision is final. 

15. The promotion is subject to the laws of England.  

16. The promotion is open to final year students of qualifying educational institutions participating in 

the New Designers Awards only. A unique code ID (provided to students by their educational institu-

tion) must be provided by each entrant or the entrant’s submission will not be considered.  

17. Upper Street Events Ltd will process the personal data of entrants in accordance with the Immediate 

Media Privacy Policy, which can be access via www.immediate.co.uk/privacy.  

http://www.immediate.co.uk/privacy

