
 

 

NEW DESIGNER OF THE YEAR AWARD  

IN ASSOCIATION WITH CREATIVE CONSCIENCE & 

THE BUSINESS DESIGN CENTRE 

SOCIAL IMPACT DESIGN AWARD 

SPONSORED BY: CREATIVE CONSCIENCE & THE BUSINESS DESIGN CENTRE 

 

BACKGROUND 

Creating a fairer, healthier and more sustainable world using the power of creative thinking is why Cre-

ative Conscience formed in 2012. 

We improve the communities we live and work in, helping to transform the wider world. We promote 

socially valuable, human centred design that enables and inspires people to change their lives and the 

lives of people around them for the better. 

Now more than ever, we are reminded of social injustices and broken systems in society, we can see 

that change is achievable through positive activism, voices, statements, communication, even products 

and spaces. The good news is that you have the power to create change - to become the change mak-

ers the world needs. 

 

THE BRIEF 

Using your skills and talents, we want you to create or build on a project that has benefit and impact, 

improving society for the better.  

Choose an issue that you feel passionate about, identify something that isn’t working for you and look 

for a solution. We’re interested however big or small your ideas are. Here are some example topics: in-

clusivity, equality, mental illness, child abuse, homelessness, poverty, bullying, loneliness, humanitari-

an aid and many more. 

We are looking for solutions and provocations that will call people to action and can lead to genuine 

impact. Projects can be conceptual or have the potential to develop into real life-changing solutions. It 

may be a project that you have already started and want to develop further, or perhaps you have already 

created impact and want to share it with us.  



 

PRIZE 

At Creative Conscience, we are fortunate to have support from many great designers and practitioners 

working in the creative industry and can provide contacts and advice to assist the development of your 

design career. We aim to help the winning project towards becoming a reality. 

The Business Design Centre is pleased to offer a £1000 prize to the winner of this award, and a £500 

prize to the runner-up. 

 

CRITERIA 

This award will be given to the most socially impactful and innovative solution to the brief, and 

must reflect our vision of a fairer, healthier and more sustainable world using creative thinking. 

 The winning entry must demonstrate a highly creative solution to an identified and researched 

real life issue and have the potential to provoke action and create life changing impact in soci-

ety.  

We are looking for solutions that educate, inspire, excite and encourage new behaviours. Pro-

jects can be conceptual or have the potential to develop into real life-changing solutions. It 

may be a project that you have already started and want to develop further, or something you 

have not yet produced.  

Your project should fit into at least one of our impact themes:  

• Community  

• Education & Learning  

• Equality & Justice  

• Health, Wellbeing & Disability  

• War & Crisis 

 

You can enter this award solo or in a team of up to four.  

 

SUBMISSION 

Please upload a PDF (<15mb), or for video entries please include a link to your video in the submission 

form. Also include at least three key images of your project (each of which should be at least 1600px 

wide and either saved in .jpeg or .png format). 

All awards submissions must be emailed to NDAWARDS@UPPERSTREETEVENTS.CO.UK 

Please make sure you carefully read our Terms and Conditions before submitting your work and only 

send one email per application.  

If your file size is too large to send via email you may use the file transferring site wetransfer.com 

 

You must include the below information within the email in this format (whether sending via email or 

wetransfer.com) for your submission to be valid: 



NAME 

UNIVERSITY 

COURSE 

UNIQUE ID NUMBER (these have been sent to your course leader and are the way we will validate your 

entry) 

AWARD ENTERED 

TITLE OF PROJECT 

**Please note NDAWARDS@UPPERSTREETEVENTS.CO.UK is an unmonitored inbox and we will 

not be responding to queries sent to this address. 

 

Here are some ideas that will inspire you to create an impactful response to this brief: 

01: A statement piece of jewellery, metal work, ceramic or glass that highlights the injustice you feel 

strongly about. 

02; A product or piece of furniture that can make a difference to someone’s life. 

03: A repurposed uniform/garment, iconic accessory to help raise awareness and interest supporting 

the cause for change.  

04: A shelter, building or structure to house community groups. Repurpose an old or decaying commu-

nity building or environment – breathe life into an area and raise attention to the issues we face.  

05: Engaging and positive designs, campaigns & social media messaging to encourage behavioural 

change.  

06: Illustrated materials or animations to create awareness and calls for change. 

07: A new systems, piece of service design to educate behaviour change e.g. design an app, book or 

piece of packaging that provides solutions to your cause. 

08: Impact – organise and document your own event to build change and encourage positive creative 

thinkers in your own community.  

As creatives we have the ability to think differently - to change the things that are not serving us and 

our planet. We can touch the lives of millions and make a difference. We can also have fun in doing so. 

For more inspiration, refer to past winners of our Creative Conscience Awards; https://www.creative-

conscience.org.uk/winners/ 

 

 



 

 

 

 

TERMS AND CONDITIONS 

Copyright and Moral Rights 

Creative Conscience respects applicants’ rights and does not claim copyright for works submitted to this competi-

tion: applicants will retain full copyright of each entry. 

In addition, applicants’ moral rights are respected. Whenever work is published by Creative Conscience (and its 

partners) applicants will be credited. Failure to publish a credit due to error or oversight shall not be deemed a 

breach of this condition. 

 

Creative Conscience Design Award Entries 

1. By entering this competition applicants agree that any work submitted may be used by Creative Conscience (and 

its partners) solely for marketing and promotional purposes for this competition and its vision to build a better 

world, inspiring change and teaching. These uses include: 

• Judging the competition 

• Displaying the entries on the Creative Conscience website (and websites of partners) 

• Displaying the entries at public exhibitions to promote the competition 

• Displaying the entries in a book, magazine or similar 

• Publishing the entries on posters to promote the competition 

• Sub-licensing the entries to the press for reproduction in connection with the competition, or-

ganisation and any related exhibition 

• Inclusion within any materials promoting the competition, organisation or any exhibition of works 

from this competition organised by Creative Conscience 

• Use as teaching aids and educational materials  

Applicants hereby grant Creative Conscience a non-exclusive, irrevocable royalty free licence to use 

each entry throughout the world in all media for the uses described in 1–7 above indefinitely. Creative 

Conscience and its partners can assume no responsibility and are not liable for any misuse of appli-

cants work by third parties. 

Should any uses of the work beyond those needed to promote either the competition or the organisa-

tions’ aims arise, applicants will be contacted and given the opportunity to negotiate any such usage 

with the parties concerned independently. 

 

2. By submitting entries into the Creative Conscience Awards, applicants are confirming and warrant-

ing to Creative Conscience that entries are their own work and that they are the author. Applicants may 

be asked to evidence their ownership of the creative material and should keep dated records of all 

working materials. 

 

3. By submitting entries into the competition, applicants are confirming and warranting to Creative 

Conscience (and upon request will provide supporting evidence) that those featured within the image



4. If, after receipt or publication, Creative Conscience receives notice that any work infringes, in any 

way, any third party rights, that work in whichever form it takes, will be immediately excluded from the 

website and/or competition. 

 

5. Applicants submitting work for publication accept full responsibility concerning the content, nature, 

quality, lawfulness and truthfulness of the work. Creative Conscience disclaim all liability in this re-

gard. All photographs will be checked to assess that they are not immoral, vulgar, unlawful or offen-

sive. Any participant who submits photographs of such nature will be liable for the content and of the 

nature of the same. 

6. Creative Conscience disclaims any liability for any access problem, impediment, non-functioning or 

difficulties that might occur and impede the applicant from accessing the competition application ser-

vice because of technical problems related to internet connection. 

7. Creative Conscience shall not accept any responsibility for failure to contact an applicant or failure 

to deliver notice of the winning entries if the winners provide invalid or out of date personal data.  

8. Applicants authorise Creative Conscience to use their personal data for communications relating to 

this competition and our values to engage and inspire social and environmental impact. 

Terms and conditions of participation in this competition 

Participation in the competition implies the applicants’ complete acceptance and acknowledgement of 

the Terms and Conditions listed with no limitation whatsoever. 

Disputes 

These Terms and Conditions, together with all associated licences and usage agreements, shall be 

governed by English law and shall be subject to the non-exclusive jurisdiction of the English courts. 

The judges’ decision will be final in the event of any disagreement. If however there is no unanimous 

decision amongst the judging panel, a majority decision will apply. 



(s) have granted permission to be featured in the submitted work. 

 

 

Rules for Entering 

Presented by Upper Street Events, Organisers of New Designers 

 

Rules and Terms of Entry into the Virtual Competition 2020 

In addition to the specific requirements of each competition category, the following rules and regula-

tions are common to all: 

1. The submission deadline is 23.59 on Friday 14th August 2020. Entries received after the closing date 

will not be considered.  

2. One submission per designer may be entered into each category 

3. Designers can enter multiple award categories.  

4. The submission for each category must be individual to that brief. The same project can not be en-

tered into multiple categories. 

5. All entrants must be aware that through their participation, both the organisers(Upper Street Events 

Ltd) and the award sponsor will have the right to utilise photographs of the work within their own pro-

motional publications and digital platforms, approved publications or within magazines and newspa-

pers. Occasionally, work may be also seen on television. Where possible, the artist will receive full 

credit. Entrants shall retain the copyright in the work but shall grant to New Designers, and all of the 

websites, social media sites and other businesses run by Upper Street Events Ltd, a free and unlimited 

license to use, edit and reproduce your picture in our products and marketing.  

12. The work submitted must have been generated by the person entering the project. 

13. All entries must be made via the official process outlined on newdesigners.com, alternative forms 

of entry will not be accepted. 

14. The judges’ decision is final. 

15. The promotion is subject to the laws of England.  

16. The promotion is open to final year students of qualifying educational institutions participating in 

the New Designers Awards only. A unique code ID (provided to students by their educational institu-

tion) must be provided by each entrant or the entrant’s submission will not be considered.  

17. Upper Street Events Ltd will process the personal data of entrants in accordance with the Immedi-

ate Media Privacy Policy, which can be access via www.immediate.co.uk/privacy.  

http://www.immediate.co.uk/privacy

